








Camden Collections › Catalogue tear sheet

the austere beauty of the far east 
Chinese classical furniture is valued throughout the world for its beauty and function. 
Rustic elements and shrewd proportions give these pieces their unique quality. The 
accuracy of their joinery is so precise that nails and glue were used only as supple-
ments.

C 
Introduce colours of the land and natural textures into 
your living space.

cloth designs are hand screen-printed in natural and 
organic colours combined with simple, bold motifs.

Julie Paterson, cloth designer and craftsperson creates 
these works in the Blue Mountains, NSW. Inspired by the 
great Australian landscape, “rugged, natural and big 
scale”, Julie screen-prints with paper stencils on hemp, 
cotton or linen with a palette taken from nature’s colours.

cloth: designs on screen-printed fabrics 
made by hand 

This bed linen has a generous drape  

14 03 03 5561 1067 · camdencollections.com 



Industry
Job network

Communications
Advertising campaigns
Business-to-business brochure
Direct mail 
Website design (front end)
Tagline

Giving urban professionals the power to change 
their lives: ‘Get a dream job in a dream place,’  
TOUT’s campaign for Regional Jobs soared 
website hits. 

TOUT studied the allure of a ‘sea change’ for 
professionals moving from the city to the 
country; and built desire into Regional Job’s 
advertising campaign based on this market 
research.

The advertising campaign was printed on 
postcards that were freely handed out to people 
catching the train home from work at Flinders 
Street Station, Melbourne. 

TOUT’s positive tagline ‘Promote Yourself’ 
reasserted the opportunity that awaits 
professionals ready to make the shift to regional 
areas.

the change brand
Regional Jobs:



Regional Jobs › Advertising campaign



Regional Jobs › Flash campaign › view

Click to Play

http://www.sinatorewilkinson.com/main/assets/rj_flash.htm


Result:

“On the postcard was the irresistible slogan ‘Get 
a dream job in a dream place.’ But perhaps it was 
the back of the card that struck a chord with train 
travellers. It read: ‘Imagine driving to work in 
five minutes...’...  ”

- Cathy Walker, The Age

TOUT’s advertising campaign was 
enthusiastically reported in The Age newspaper 
by columnist Cathy Walker.
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